
in the Attention Economy
Mobile Priorities

Using Quantum Metric’s unique dataset, this infographic showcases 

the importance of keeping your mobile visitors engaged.

Mobile visitors purchase 4X less
than desktop visitors among Fortune-500 companies.
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Mobile traffic is overtaking Desktop:

One reason for this difference is visitors are able to devote 
different amounts of attention depending on their device.

BUT

Mobile vs. Desktop

Why Measure Attention?

How Can Measuring Experience 
Truly Benefit You?

Why Such a Difference?

Attention is your thermometer for measuring customer
experience success, as higher visitor attention predicts:

Why Does Attention Matter?

Attention drops of every milisecond a site takes to load

It is the digital equivalent of waiting in line; most of 
us are not willing to dedicate that time when on-the-go

What has the Biggest Impact 
on Customer’s Attention?

Attaining your customers’ undivided 
attention is a key challenge for any online 
business. This challenge is amplified, 
however, when they explore your 
brand via their mobile device. 

Mobile visitors have a 
lower attention span, 

they are less active, scroll 
less and leave sooner.

Higher Conversion

Higher Order Value

Greater Customer Loyalty

A study found that companies 

recognized for their CX leadership 

outperformed in the market, and 

companies slow to adopt CX 

fared much lower than the 
S&P 500 average.

Knowing what it looks like to be your customer is key in deciding how 
to cater to them
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Measuring Performance and Attention will help surface and prioritize 
site improvements
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Understanding how people engage with your site will highlight any 
challenges they face, allowing you to quickly diagnose and resolve them
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Designing a mobile strategy centered around attention will result in 
better business performance and less friction every time. 
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Mobile attention also 
progressively drops 
at a much higher rate 
than other devices.

When customers 
devote more attention 
to your offerings, they 
not only purchase at 

a higher rate, but they 
purchase more and are 

more likely to return. 
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CX Leaders outperform the market on cumulative total return

Get more customer journey insights and unique data 
opportunities from quantummetric.com


